
Saying “I Love You”

Prom Dates

Valedictorian

Birthday Song

 Neighborhood Bike Riding

Reading on Grade Level
 AP Classes

Fishing with Grandpa

College Acceptance

Musical Performances

Wedding Vows

Poetry Reading

Story Time

Dance ClassPlaying Pro Football
Swim Lessons

Playful Giggles

Reciting the Pledge of Allegiance

iPod Listening
Talking on the Phone

Family Dinner Conversation

Baby’s First Words

Birthday Wishes

Camping Sounds

Job Interviews

First Day of Kindergarten

Graduation Speech

Applause

Lullabies

Over the past 20 years, Oberkotter Foundation 
created and distributed documentary films 
about educating a deaf or hard of hearing 
child using Listening and Spoken Language 
techniques and mainstream schools.

Parent to Parent Support Model Development 

Awareness Campaign

=Key Actions/Decisions for families

Awareness Crisis Deliberation Empowerment

Oberkotter
FEO
Initiatives

Family Journey
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Oberkotter Foundation’s Conceptual Framework for
Family Engagement and Outreach (FEO)

What are your DREAMS for your CHILD?
Oberkotter Foundation wants families to be
AWARE | SUPPORTED | EMPOWERED
to realize their dreams for their child.

Scan this QR Code to 
go to our new You Tube 
Channel that contains  
our film archives.



The Oberkotter Foundation’s Family 
Engagement and Outreach Initiative (FEO) 
reflects the Trustees’ belief that all children 
who are deaf or hard of hearing should have 
the opportunity to reach their full potential 
and that all families should be supported 
in making this happen for their child.  The 
primary goals of the initiative are to 1) reduce 
loss to follow up for families after a failed 
newborn hearing screening and 2) support 
the 92% of U.S. parents of a deaf or hard 
of hearing child who choose listening and 
spoken language when complete information 
about communication choices is provided 
and a full spectrum of services is available 
(Beginnings of NC, 2012).

ENGAGING FAMILIES THROUGH AWARENESS AND 
SUPPORTING THEM TO EMPOWERMENT
Based on information gathered through 
independent qualitative market research conducted 
in 2013, the Foundation has identified four 
phases often appearing in a family’s emotional 
and psychological journey with their newborn 
who is deaf or hard of hearing.  We have termed 
these phases:  Awareness, Crisis, Deliberation, and 
Empowerment, and have identified where key 
action and decision points for families are likely 
to fall within each phase.  With this journey as a 
backdrop, we are designing our activities to meet 
families where they are and to support them at 
the key action and decision points that impact 
their child’s opportunities to reach his or her full 
potential.  

For information on the Oberkotter Foundation, contact:

Bruce A. Rosenfield 
Trustee and Executive Director 
Tel. (215) 751-2080 
brosenfield@oberkotterfoundation.org

Amy Newnam 
Associate Executive Director 
Tel. (215) 751-2339 
anewnam@oberkotterfoundation.org

For Information on our Family Engagement 
and Outreach Initiative, contact:

Carianne T. Muse 
Tel. (404) 550-9485 
cmuse@oberkotterfoundation.org

Oberkotter Foundation 
1600 Market St., Suite 3600 

Philadelphia, PA 19103

OUR TWO MAJOR FEO PROJECTS:
1) We are exploring a model for strengthening Parent-to-

Parent Support that will help local and state organizations 
provide the right mentoring support at the right time for 
U.S. families, beginning at newborn hearing screening and 
continuing through the family’s journey.  Such support 
matters greatly to all families and is a critical strategy to 
decrease the 43% of approximately 59,000 babies who do 
not pass newborn hearing screening, are lost to follow-up 
and do not enroll in early intervention services (CDC, 2011). 
For these families, particularly those with low income, the 
support of another parent can make all the difference.  The 
Oberkotter Foundation has formed a Design Collaborative 
with parents of children diagnosed with hearing loss and 
professionals such as Hands & Voices, AG Bell, Beginnings, 
and others to design a model program and augment 
existing knowledge and best practices.  The goal is a 
replicable model for universally accessible parent-to-parent 
support across the United States. 

2) Incorporating our focus on the key points in a family’s 
journey, our new Public Awareness Campaign and Web 
Hub will launch in Fall 2014 to raise awareness and provide 
support to families.  The goal of the awareness campaign 
will be to provide complete information to all new parents 
and their extended families on the listening and spoken 
language outcomes that are possible for babies who are 
born deaf or hard of hearing.  In connection with the 
awareness campaign, the first aim of our web hub will be to 
increase parents’  immediate awareness of options and to 
share with them the fact that their dreams for their children 
can become reality.   Bolstered by a “we’ve been there” 
community of parents and experts, the web hub will provide 
a mixture of information, resources, website links and family 
stories designed to shorten the path from awareness to 
empowerment on each family’s emotional journey.  

To learn more about what 
Oberkotter Foundation is doing 
to support listening and spoken 
language opportunities for children, 
go to:  oberkotterfoundation.org.


